


About the Race Sponsorship Levels

The Southern Ontario Amazing Race (SOAR) is a two day adventure race that raises funds for the
Children’s Foundation of Guelph and Wellington. The race takes place on the frst weekend of June
each year. SOAR is a clue-based adventure race complemented by numerous physical and mental
challenges designed to test racers strengths, where they will experience the best of Southern Ontario’s
landscapes and cities.

We strive to offer fexible choices and options to potential sponsors to help meet your needs
while focusing on creating a high quality adventure race. The chart below outlines our general
benefts structure for each level of sponsorship. While sponsors are generally satisfed with the
structure below, our team is ready and willing to help personalize a package that meets your
company’s needs and desires.
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In its 15 year history, SOAR teams have raised over $1,000,000 for The Children’s Foundation of Guelph $5,000 $3,000 $1,750 $750
and Wellington. SOAR continues to be one of the Foundation’s largest fundraisers each year. BRAND RECOGNITION (One Opportunity)
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at school. The children helped by the Foundation are currently in
family situations that limit their ability to access these opportunities.
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Logo on Race Website Header >

Social Media Audience Logo on Race Social Media Headers >
« 70% of our audience are women between the age of 25 and 54 years old. Logo included on First Place Prize “Big Cheque” >
* 32% of are audience reside in Wellington County, 10% in the Region of Waterloo, Logo on Racer and Volunteer Water Bottles >
7% in Toronto and 7% in Brant County
« Major interests include Dogs, Music Festivals, Weather, Outdoor Activities and Sporting Events. Logo spot on all Live Stream videos > > -
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Above statistics reported during 2018 cam paign period (May 1 - June 30,2018)
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Social media mentions 10 6

HOSPITALITY

Invitation to Post Race BBQ & Awards Ceremony




In-Kind Donations

Donations of product or service help keep the cost of running SOAR manageable and get your
product in the hands of SOAR participants. Items needed include:

* Prizes Awarded in sets of two for:
* Top Three Placing teams
* Top Fundraising Team
* Biggest Mover (Most improved from day 2 fnish to day 1 fnish).
* First place team on day 1
* Gas Cards
* Food
* Athletic Therapy / Massage for Participants
* Printing
* Transportation
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Thank you for your consideration!
Learn more about the race at:
h! www.therace.ca




